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Custom Website Design

Entry
Level

Package

Web Design Packages

Entry Level package: 
About 6 pages website designed and build
- 2 initial visuals of the site and up to 
  2 revisions
- Web form (eg. for enquiries, booking, 
ordering etc).
- Search Engine Optimisation & Submission 
- test and upload the sites

Total cost (inclu. GST): NZD 1,000.00

Li Studio specialises in custom website design, offers professtional and afford-

able website design and development. Our web design services guide clients 

through every step of the web development process, from planning  to imple-

mentation. we create clean, high quality, user friendly, aesthetically pleasing, 

search engine optimized dynamic websites.

Standard
Site

Package

Standard Site package: 
About 10 pages website designed and build

- 2 initial visuals of the site and up to 2 revisions

- Web form (eg. for enquiries, booking, ordering etc).

- Search Engine Optimisation & Submission  

- test and upload the sites

Total cost (inclu. GST): NZD 2,200.00

Li Studio Services and Pricing
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Superior 
Site

Package

Superior package: 
About 15 pages website designed and build
- 2 initial visuals of the site and up to 
  2 revisions
- Web form (eg. for enquiries, booking, 
  ordering etc).
- Search Engine Optimisation & Submission  
- test and upload the sites

Total cost (inclu. GST): NZD 3,600.00

 - Standard web site hosting

 - Update pages (once per month)

 - Adding links to and from other sites

 - General maintenance to ensure the site remains fully functioning.

Total cost (inclu. GST): NZD 480.00 / annual

365-day
Package

365-day package: 
1. A single static webpage designed and built

2. Free hosting for 1 year

3. Free domain name transfer

4. Free email forwarding

Total cost (inclu. GST): NZD 365.00

Website Hosting & Maintenance Plan   

Email Newsletter                                 Total cost (inclu. GST): NZD 120.00/ page

Blog Design & Social Sites              Total cost (inclu. GST): NZD 120.00/ page

Corporate Visual Identity System (CVIS)

 is a strategy that enable the companies to compete more effectively in the 

domestic market and the global environment. 

- Page 4 -



The reasons for developing CVIS:

         - aiding the sale of product or services;

             - responding to competitive environment;

             - creating an attactive environment for hiring enployees;

             - increasing the company’s stature and presence.

CVIS is often composed of three parts

             1. Corporate Design (logos, Uniforms, corporate colours, typography etc.)

            2. Corporate communication (advertising, public relations, information etc.)

            3. Corporate behavior (internal values, norms etc.)

Logo design ( basic ), 2 Business Cards, Letterhead, Envenlope 

Total cost (inclu. GST) :   NZD. 800.00

 Logo design ( preuium ), business card, letterhead, Envenlope, 

CD label stationery set, Design manuals, display, flag, vehicle,

 architectual design

Total Cost (inclu. GST): NZD. 3,800.00

4 initial concepts, up to 4 revision rounds

Total Cost (inclu. GST): NZD 600.00

VIS Design Packages
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Standard VIS
Package

Logo
Package

Entry VIS
Package



Creative stationery solution    

Start from NZD 100.00 / per design ( inclu. GST )

Business Card, Letterhead, Envelope, Postcard, T-shirt,

Notepad, Sticky Note, Loyalty Card, Compliment Card, Rack Card, Greeting Card

 Business Essentials    

Start from NZD 100.00 / per design ( inclu. GST )

Flyer, Newsletter,  Presentation Folders, Menu, Paper Bag
 
Signage    

Start from NZD 200.00 / per design ( inclu. GST )

Banner, Poster, Sign, Billboard, Display, Vehicle Signage, Lightbox

 Advertising & Marketing    

Start from NZD 400.00 / per design ( inclu. GST )

Brochure, Booklet, Pamphlet, Magazine, Catelogues, Cover, Year Ads Carlender, 

 Advertising Projects, Annual Report

 Product Label & Packaging       

Start from NZD 100.00 / per Label , NZD 500.00/ per packaging design ( inclu. GST )

Our rates : 

Local location shoot:  30.00 / image (inclu. GST):  10 images minimum,  burned to disk.

Price on application.
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Important Note

 -  Artwork on CD

 -  Cost will be determined on a job-per-job basis

 - These packages are guidelines only. We can be flexible in meeting your

   requirements

 -  Pricing is for graphic design only and does not include photography, logo 

    design or printing.

 -  All services listed on pricing guide include usage rights, 

 -  2 initial concepts and up to 2 revisions. Revisions beyond 2 will be billed 

    at an hourly rate of NZD 80.00

Photography Services

We offer a range of commercial photography services – including 

 - Product Photography/PR – Studio or location based, and can be anything from

     a shot for a company magazine to recording events such as awards 

   ceremonies.

 - Interior Photography – location.

  - Architectural Photography – for housing and building companies.

 - Portrait Photography – Business Portrait. 
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Work Process and Time Frame

Design process and time frame

 

Step 1: 

Client survey interview: identifying the purpose of the project, content source, 

branding and perception goals, communication strategy, target audient and 

initial technical specs.

Step2: 

Project plan and timeline, visual concept, draft and project technical specifica-

tion. 

Step3: 

Confirmation and approval of visual;

Step4: Design and client’s approval.

Step6: Payment and work submission.

Delivery time frame is normally depended on a job-per-job basis and the 

clients need.
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Corporate Visual Identity Design FAQs

What is Corporate Visual Identity?
It is a strategy that enable the companies to compete more effectively in the domestic 

market and the global environment. It is one of most important factors to boost Cor-

porate Brand Identity and Brand Promotion for a modern Business Corporation. 

It contains visible elements of a brand such as colour, form and shape which encapsu-

late and convey symbolic meanings that cannot be imparted in words alone. 

CVIS is often composed of three parts

      1. Corporate Design (logos, Uniforms, corporate colours, typography etc.)

      2. Corporate communication (advertising, public relations, information etc.)

      3. Corporate behavior (internal values, norms etc.)

Why do I need CVIS?
 - aiding the sale of product or services;

 - responding to competitive environment;

 - creating an attactive environment for hiring enployees;

 - increasing the company’s stature and presence.

What is Corporate Identity Design?
Corporate Identity Design is the process of creating a visual image (brand 

image/brand identity) and emblem of an organization by promoting and communicat-

ing its corporate image in the form of logo/trademark, business card, letterheads, 

envelope and other materials.

How do I know where to put the logo in print or on my website?
The Visual Identity Guide includes samples of how to use the visual elements.

Why is a Logo so Important to Your Business?
 - Logo often attached to its brand. It make people remember and identify it 

easily and quickly.

 - A same logo used across all the networks (website, social media accounts, 

business cards, email signature etc.) gains trust with the consumer.

 - A good logo brings attention. The more attention your company has, the 

better.
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How long does it take to have a web site designed?
The time frame is determined by the size of your web site, the complexity of your site 

design,and our current client design schedule. Normally a standard web site takes 7 

days to complete.

What is a domain name?
A Domain name is a specific web site address that you choose and register with Net-

work Solutions ( the official registrar of domain names ending in .co.nz, .com, .edu, 

and .gov). Our domain name is “ www.li-studio.co.nz”

      
What is a URL?
It stands for “universal resource locator”. This is the address typed in to view your web 

page on the Internet. For example, you would type in http://www.li-studio.co.nz to 

access our home page.

What is web hosting?
Web hosting is a monthly fee that you pay to have your site accessible on the Internet. 

We can provide web hosting for our clients. 

What is site maintenance?
 - Keep your web site content fresh and alive;

 - Provide reasons for new vistors and for them to return to your site;

 - Add new information as appropriate and update existing information regularly;

 - Check search engine rankings and tweak pages and/or meta tags if needed;

 - Continue to promote your web site regularly

How much does a web site cost?
Bacially it depends on three factors: web Design, web hosting and domain name registra-

tion.

How Long will it take for my web site to be designed?
It  is mained depended on job-per-job basis, it normally takes 7 to 12 days if the contents 

(images and texts) are sent to us on time.

Web Design FAQs
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Will we need to have a meeting in connection with the website 
design?
Yes and no.

No, in the majority of cases a meeting isn’t necessary and most of our websites are gener-

ally completed with contact via email and telephone only. We place suggested website 

designs onto the Internet in a private place where only yourselfs and us can view the 

content. We then liaise with you regularly to discuss the web designs in order that the web-

site design and functionality is exactly as you wish.

Yes, we can arrange a meeting if you need more design services from us or just simply 

require a meeting.

Once my website design is completed - what aftersales service do you 
offer?
We fully support any website we design. We are always available when you encounter any 

problems. We offer web site maintence and enhancement services.

Do I have to keep my website with you forever, or can I move it to 
another supplier to host it if I wish?
You may move your website to another web hosting service at any time. Once your 

website design has been completed, we send you a copy of the website on cd. This 

copy of your website is for your retention.

In what format should I supply texts and photographs about my busi-
ness for my new website?
It is better to sent us the texts and photographs in electronic form, and the higher 

qualities the better.

Will my website design be" Search Engine" friendly?  
 All our websites are created with search engines in mind and the website design is 

compliant with search engine guidelines. It is a good idea for your website to be 

re-evaluated in time as over a period of time the search engines do alter their rules and 

algorithms and you will want to be certain that your website is kept up to date and 

complies with new rules etc.  
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Can you provide all our web design and hosting services? 
Yes - we are your one stop company to provide all your web services. No more - not 

knowing who to call if you have problems - we can register your domain name - design 

your website - provide your web hosting and arrange your email accounts for you.

Can I get e-mail with my website? 
Yes you can have email and you will probably wish you set-up several email addressed 

e.g. sale@your-domain.com, info@your-domain.com, john.smith@your-domain.com

Do you use Flash animation in your website design?  
 Yes we do use flash as and when required. It is important to note that there are times 

when flash animations can be an asset but it would be unwise to use "flash" to create 

an entire website or even entire pages of your website as search engines are not able 

to read the content of flash and therefore any words used in animations will not be 

indexed by the search engines. 

Generally it is best to use flash for smaller banners, advertisements or demonstrations 

and incorporate the flash animation into a web page which also includes some written 

text in html. This way the search engines will be able to index your information.

How many pages can I have on my web site?  
 As many as you like. From a search engines point a view - The more the better!  

Do you guarantee that my site will always be available? 
 No web hosting service can guarantees 100% uptime. However we can say that our 

servers have had 100% up time for many years. Should our servers have any prob-

lems we do have the necessary backups in place to deal with this issue very speedily.

 

How will I receive my project once it is finished?
The final files are uploaded to your server and we also copy all the files on a CD for you.

can you just do the design for me?

you bet, we do a huge amount of design only work for other web design agencies.  We 

can provide you with the raw files ready to chop up into html/css.

Do I need to hire a ‘local’ web site designer?
Li Studio creates web sites for clients who are local as well as out of Auckland. By using 

the Internet, email and the telephone, it is possible to communicate effectively with 

clients in any location.
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How long do you take to design a logo? A brochure? 
 - a Logo design: 3 -7 days

 - graphic design such as brochure, magazine, catalog: normally 3 -7  days, 

depends on how big the jobs are.

How may revisions are included in our agreement?
Unless otherwise specified, each project allows for three minor revisions following 

approval of a final design. Additional revisions are available at a custom rate upon 

request.

I have a vision for my project already. How does that work with your 
design process?
We work with you to co-create a design that embodies the essence of your company. 

The impetus, vision and background details will all come from you, as you are an inte-

gral part of the design process. We request that you provide us with as much informa-

tion as you can. All information is retained strictly for design purposes and is kept in 

strict confidentiality.

I have worked with a designer before but I do not have the files. Can 
you help?
We aim to please. We will do our best to recreate artwork.

How will I receive my project once it is finished?
The files are delivered as hi-resolution PDF files to the printer. Native files can be deliv-

ered if necessary.

For logos, you will receive a host of file formats for every possible application from 

low-resolution website versions to vector files that can be scaled infinitely with abso-

lutely no quality loss.

Which file formats give the best printed results?
Print Services recommends PDF for the best results. This format combines the best 

color management and font management and leaves less room for error. Files submit-

ted as Word and PowerPoint will often change from computer to computer, so they 

should not be submitted to Print Services without first seeing a printed or Acrobat 

proof.

Print Design FAQs
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Do I own the copyright of the design work Li Studio does for me?

All copyrights are transferred over to the client upon clearance of full payment. To con-

tinue to provide competitive rates, we entrust the client’s responsibility to verify that 

both the artwork requested and any original designs given to Li Studio will not infringe 

upon any statutory copyright.

Can you do rush jobs?
Li Studio may accept rush jobs at an increase of 50% - 100% increase of our standard 

fee, determined by the schedule and complexity of the job.

What if I decide to cancel a design job?
For design work, the client shall only be billed for the hours worked. The exception to 

this is a logo project (which offer fixed rates), whereas should in the event that you 

cancel the project after completion, a cancellation fee of 50% of the remainder due will 

be administered

Can my logo design be copyrighted?
Yes. Copyright applications are provided by the Federal government along with a stan-

dard filing fee for submission. The client may choose to handle the copyright applica-

tion process on their own or, for a fee of $85, Li Studio will complete the entire copy-

right application process on the client's behalf. While submitting the copyright form is 

not a requirement, is its very strongly recommended.
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Which photography services do you offer?
We offer a range of commercial photography services – including 

 - Product Photography/PR – Studio or location based, and can be anything from  

   a shot for a company magazine to recording events such as awards 

   ceremonies.

 - Interior Photography – location.

  - Architectural Photography – for housing and building companies.

 - Portrait Photography – Business Portrait. 

Why choose us
 - Professional commerical photo planners

 - Competitive prices  

 - Proven track record

 - Flexible appointment times 

 - Quick 24 hour Turnaround

 - Professional equipment

 - Years of experience

What geographical area do you cover?
Based on Auckland city central we have a fully equipped digital studio.  We will cover 

work in Auckland area.

Can I choose the location? Where do you photograph?
We have a studio that is great for commercial product shooting. We can also meet at 

a location of your choice.

Do you serve individuals?
No, commercial only.

When will I receive the Photographs? 
Usually within 24 hours

How are the photographs sent to me?
All images will be supplied on CD and will post to your address.The photographs can 

also be emailed or uploaded onto your server.

Photography Service FAQs
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What format will the photographs arrive on the disk?

Photographs are supplied as high-resolution images in the form of a TIFF/RAW/JPEG/ 

PDF files. 

What is the rate?

Location shoot: 30.00 / image (inclu. GST):  10 images minimum,  burned to disk.

Price on application.

Do you shoot film of digital?

Digital only.

Is digital photography better than film photography?

This question is still being debated. In our opinion there is not a great difference. Some 

argue that skin tones and green tones are better with film. At the start of 2008 we 

invested in the latest digital camera and we see no difference in the quality. From a 

client perspective the digital medium is far more convenient and a speedier way of 

working. It enables fast turnaround with high quality that is easily downloadable from 

the Internet. This helps meet the demands of today’s clients.
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Payment Plan

An initial payment representing one-half of the total fee is 

required upon signing a work contract. 

The remainder fee is due upon completion of the job before the 

submission of the artworks. Transfer of the artwork and copyright 

is made to the client upon payment in full.

Payment may be made by cash, cheque on direct credit.

Payment 
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Contact & Connect

Contact Us

Connect and Keep up to date

By Email:

li.studio@li.studio.co.nz

By Fax
0064 9 377 0909

By Post:
 

By Telephone:

0064     9   377 0909
0064   22   028 2288

Li Guo

Li-Studio

Li Guo (Li Studio Ltd)

li-travel-photo.blogspot.com

li-reading.blogspot.com

li-studio.blogspot.com
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1. Definitions
1.1 In these Conditions, unless the context requires otherwise:
(a) Client means the person who engages Li Studio to provide design 
services (which may or may not include supplying Print Media).
(b) Conditions means these Terms and Conditions and any special 
Terms and Conditions agreed in writing by Li Studio Ltd.
(c) Delivery Date means the date specified by Li Studio when an 
Order will be completed.
(d) Designs means designs, logos, artwork, websites, marketing 
plans, ideas and other non print media produced by Li Studio 
pursuant to an Order.
(e) Print Media means the print media which Li Studio supplies as 
part of an Order.
(f) Order means a request (either verbal or in writing) by the Client 
for Li Studio to supply Services / Print Media and includes specifica-
tions and project briefs whether prepared by Li Studio or the Client.
(g) Price means the price for the Services and/or Print Media 
including GST.
(h) Services mean the services which Li Studio supplies to the Client 
pursuant to these Conditions.
(i) Li Studio means Li Studio Limited and any other associated, 
related or subsidiary companies which supply Services and/or Print 
Media to the Client.
2. Conditions Applicable
2.1 These Conditions shall apply to all Orders, to the exclusion of all 
other terms and conditions, including any terms and conditions which 
the Client may purport to apply under any purchase order, confirma-
tion of order or similar document
2.2 All Orders shall be deemed to be an offer by the Client to engage 
Li Studio pursuant to these Conditions.
2.3 Acceptance of delivery of Print Media or the commencement of 
work by Li Studio pursuant to an Order shall be deemed conclusive 
evidence of the Client’s acceptance of these Conditions.
2.4 Any variation to these conditions (including any special Terms 
and Conditions agreed between the parties) shall be inapplicable 
unless agreed in writing by Li Studio.
3. Orders
3.1 The Client shall use its best endeavours to ensure that any 
Orders are sufficiently detailed and specific to allow Li Studio to 
complete such Orders to the satisfaction of the Client.
3.2 Each Order shall constitute a separate contract between Li Studio 
and the Client.
4. Project Work
4.1 Where Li Studio is supplying Services on an ongoing project basis 
for the Client, the Client shall appoint a representative (“Client 
Representative”) to act as the principal point of contact between the 
parties who shall be responsible for ensuring adequate and timely 
instructions or assistance is provided to Li Studio.
4.2 Li Studio may produce proofs at various stages of the project and 
it shall be the Client Representative’s responsibility to carefully check 
and sign such proofs before Li Studio is obliged to move to the next 
stage of the project. Any failure by the Client Representative to sign a 
proof shall not affect the Price payable and Li Studio shall not be 
liable for an errors in an Order where the Order corresponds
with a proof signed by the Client.
4.3 Any variations to the Order shall not be valid unless set out in 
writing by the Client Representative.
4.4 Additional charges may be levied for any variations to the original 
Order on a time and materials basis at the rate of $80 per hour.
5. Intellectual Property
5.1 Copyright in any Designs will pass to the Client on payment of 
the Price.
5.2 The Client shall ensure that any material provided to Li Studio for 
inclusion into a website or Print Media does not infringe any 3rd party 
intellectual property right, is not offensive or in breach of any law or 
statute.
6. Price as per price list or estimate
6.1 The Price shall be calculated in accordance with Li Studio’s 
published price list current at the date of performance of the Services 
or delivery of the Print Media. The Price is exclusive of GST, which 
shall be due at the rate ruling on the date of the GST invoice. 
Delivery may be charged in addition to the Price.
6.2 From time to time Li Studio may provide an estimate for the 
work to be carried out. Where an estimate is provided it shall be 
regarded as an estimate only based upon the number of hours Li 
Studio anticipates the job will take based on theinstructions given by 

the Client. Li Studio reserves the right to charge the Client a sum in 
excess of the estimate where the job takes longer than estimated. 
Charges in respect of printed colour lasers, presentations and other 
forms of proofing shall be in addition to any estimate provided.
7. Payment
7.1 Unless otherwise advertised by Li Studio, payment of the Price 
and GST shall be due on delivery unless the Client has completed 
and had accepted a credit application form.
7.2 Li Studio may require payment of a deposit or staged payments 
each month or at significant milestones during the project. Li Studio 
is under no obligation to commence or continue with work until such 
deposits or staged payments are paid. A request by Li Studio for a 
staged payment does not necessarily mean that work up to that 
stage will have been completed at the time of the request. All 
deposits are non refundable. Payment of a 50% deposit will be 
required from all new clients before project commencement.
7.3 Payment may be made by cash, cheque or direct credit.
7.4 Time for payment shall be of the essence.
7.5 Unless an invoice contains a manifest error, all invoices are 
deemed accepted by the Client 5 days after delivery to the Client.
7.6 The Client may not withhold payment of any invoice or other 
amount due to Li Studio by reason of any right of set off or counter-
claim which the Client may have, or allege to have, or for any reason 
whatever.
8. Insolvency
8.1 Where:
(a) the Client fails to make payment of the Price; or
(b) commits any other breach of these Conditions;
(c) any distress or execution shall be levied upon any of the Client’s 
Print Media;
(d) the Client offers to make any arrangement with its creditors;
(e) any bankruptcy petition is presented against the Client;
(f) the Client is unable to pay its debts as they fall due;
(g) if being a Limited Company any resolution or petition to wind up 
the Client (other than for the purposes of amalgamation or recon-
struction without insolvency) shall be passed or presented;
(h) a receiver, administrator, administrative receiver, or manager shall 
be appointed over the whole or any part of the Client’s business or 
assets;
(i) the Client shall suffer any analogous proceedings under foreign 
law; then all sums outstanding in respect of all Orders shall become 
payable immediately.
8.2 In addition, Li Studio may, in its absolute discretion, and without 
prejudice to any other rights it may have:
(a) Suspend all future supply of Print Media and Services to the Client 
(including without limitation, website hosting); and/or
(b) Terminate all Orders without liability on its part; and/or
(c) Charge interest at the rate of 2.5% per month on all sums 
outstanding;
(d) Exercise any of its rights pursuant to clause 9.
9. Retention of Title and Personal Property Securities Act 
1999
(PPSA)
9.1 Print Media shall be at the Client’s risk from delivery.
9.2 Despite delivery having been made, property in the Print Media 
or copyright or other intellectual property right in the Designs shall 
not pass from Li Studio until:
(a) The Client has paid the Price plus GST in full; and
(b) No other sums whatever shall be due from the Client to Li Studio.
9.3 Where a security interest is created pursuant to the PPSA the 
Client agrees that the security interest in the Print Media extends to 
the Proceeds (as defined in s16 PPSA) and acknowledges that the 
security interest will continue until Li Studio gives the Client a final 
release.
9.4 Li Studio may at its sole discretion and in such manner as it 
determines allocate payments made by the Client to outstanding 
amounts due in relation to any Print Media supplied by it.
9.5 Until property passes, the Client agrees that it:
(a) will keep the Print Media insured to their full insurable value 
against loss or damage in Li Studio’s name as unpaid vendor;
(b) hold the Print Media as bailee for, and in a fiduciary relationship 
with, Li Studio;
(c) will keep the Print Media separate and readily identifiable while 
the Print Media are in its possession or control and not move them 
outside New Zealand;
(d) will not do or omit to do, or allow to be done, anything which 

could adversely affect the Print Media or the security interest.
9.6 If the Client defaults under these Terms or under any other 
payment obligation to Li Studio :
(a) Each security interest created in favour of Li Studio will become 
immediately enforceable.
(b) Li Studio may, at any time, by notice to the Client declare all or 
any part of the moneys owing to it to be due and payable immedi-
ately, upon demand or at a later date as it may specify.
(c) Li Studio may:
(i) Enter the Client’s premises where the Print Media are stored to 
take possession of and either sell or retain the Print Media;
(ii) Pay any expenses incurred in the exercise of any such powers out 
of the revenue from, or proceeds of realisation of, the Print Media.
(iii) Appoint a receiver in respect of any Print Media (without the 
Client’s consent) and any receiver is authorised to do anything 
referred to in these Conditions and otherwise to exercise all rights 
and powers conferred on a receiver by law.
9.7 Li Studio will not be liable for any damage caused to the Client or 
the Client’s premises in exercising its rights under this clause.
9.8 The Client shall pay all of Li Studio’s costs, losses and other 
liabilities (including legal expenses on a solicitor-Client basis) incurred 
by it in connection with the exercise, or attempted exercise, of any 
right arising under this clause or the PPSA, or the recovery of any 
sums owing to Li Studio.
9.9 Nothing expressed in the other provisions of this clause limits or 
otherwise adversely affects Li Studio’s rights under the PPSA.
9.10 The Client waives its rights under sections 114(1)(a); 116; 
120(2); 121; 125; 129; 131; 132; 133 and 134 of the PPSA and to 
receive a copy of the Verification Statement or a Financing Change 
Statement relating to the Security Interest.
9.11 The Client must give written notice to Li Studio immediately in 
writing upon any change of name or any change in management or 
control. In the event of any change in management or control the 
Client agrees to make further credit support available upon being 
requested to do so.
9.12 If requested by Li Studio, the Client must promptly do all things 
(including signing any document) and provide all information 
necessary to enable Li Studio to perfect and maintain the perfection 
of any and each security interest granted to Li Studio by the Client 
(including by registration of a Financing Statement).
10. Time for performance
10.1 Whilst Li Studio will use its reasonable endeavours to ensure 
completion of any Order by the Delivery Date and achievement of 
agreed milestones by the dates agreed, having regard to the 
availability of personnel, supplies, facilities and commitments to other 
clients, any dates quoted for the commencement or completion of an 
Order are estimates only and time shall not be of the essence.
10.2 Delivery of Print Media shall be made to the Client’s address on 
the Delivery Date. Print Media may be delivered in advance of the 
Delivery Date upon the giving of reasonable notice to the Client. The 
Client shall make all arrangements to take delivery of the Print Media 
whenever it is tendered for delivery.
10.3 The Li Studio shall not be liable to the Client for late delivery or 
short delivery of the Print Media.
10.4 Li Studio may sub contract any part of the supply of Print Media 
/ Services.
11. Acceptance and rejection
11.1 The Client shall be deemed with acceptance of the Print Media 
48 hours after delivery to the Client or the Designs 7 days after 
delivery to the Client.
11.2 After acceptance, the Client shall not be entitled to reject any 
Print Media or Designs which are not in accordance with the Order.
11.3 Where the Client rejects any Print Media or Designs, then the 
Client shall have no further rights whatever in respect of the supply 
to the Client of such Print Media / Designs or a failure by Li Studio to 
supply Print Media / Designs which confirm with the Order.
11.4 When the Client accepts, or has been deemed to have accepted 
any Print Media, then Li Studio shall have no liability whatever to the 
Client in respect of those Print Media.
12. Archiving
12.1 Providing all sums owing to Li Studio have been paid, Li Studio 
will digitally archive all Print Media and Designs (“Archived File”) on 
behalf of the Client free of charge.
12.2 If the Client wishes to retrieve an Archived File, Li Studio may 
charge a nominal fee (to be quoted at the time of request) to cover 
the cost of retrieving the Archived File.

12.3 Whilst all care is taken to archive Print Media and Designs, Li 
Studio accepts no responsibility for any loss or damage to an 
Archived File (howsoever caused), nor any consequential loss 
occasioned by the Client arising from such loss or damage.
13. Warranties and Liability
13.1 Li Studio warrants that:
(a) Print Media supplied will, at the time of delivery, correspond to the 
proof signed by the Client and will be fit for the purpose specified in 
the Order;
(b) Services supplied will be performed by competent persons and 
will be carried out with reasonable care and skill;
(c) Websites supplied will function in accordance with the Order save 
that no warranty is given that the functions will perform in the same 
manner on the Client’s equipment.
13.2 The conditions, warranties and guarantees set out in the Sale of 
Goods Act 1908, Consumer Guarantees Act 1993 or implied by 
common law are excluded from these Terms to the fullest extent 
permitted by law.
13.3 Li Studio shall be under no liability whatever to the Client for 
any indirect loss and/or expense (including loss of profit) suffered by 
the Client arising out of a breach by Li Studio of these Conditions.
13.4 In the event of any breach of these Conditions by Li Studio, the 
remedies of the Client shall be limited to damages and under no 
circumstances shall exceed the Price.
13.5 The Client shall indemnify Li Studio for all loss or damage arising 
by reason of the negligence of the Client, its employees or contrac-
tors, or any breach by the Client of these Conditions.
13.6 Li Studio accepts no responsibility or liability for defects in any 
website supplied where such defects arise from changes made to the 
website by the Client after delivery.
14. Force majeure
14.1 Neither party shall be liable for any default due to any act of 
God or civil disturbance, malicious damage, strike, lock-out, industrial 
action, fire, flood, drought, extreme weather conditions, power 
shortage, compliance with any law or governmental order, rule, 
regulation, direction or any other circumstance beyond the reason-
able control of either party;
14.2 Each party shall give notice forthwith to the other upon 
becoming aware of a force majeure event, the notice to specify 
details of the circumstances giving rise to the force majeure event.
15. Notices
15.1 Any notice under, or in connection with these Conditions, should 
be in writing and should be served by first class post or by hand on a 
party, sent by recorded delivery to the trading address of the party, 
or at or to such other address that may be subsequently notified by 
one party to the other.
16. Privacy
16.1 Li Studio may request and collect personal information about 
the Client before agreeing to supply Print Media and/or Services in 
order to carry out such credit checks or references as it thinks 
appropriate. The failure to provide information requested by Li Studio 
may result in an Order being declined or a contract subsequently 
being terminated by Li Studio.
16.2 The Client has rights of access to personal information so 
collected, subject to the provisions of the Privacy Act 1993.
16.3 The Client agrees that its personal information may be used by 
Li Studio to advise the Client of Li Studio’s services.
16.4 The Client authorises the disclosure of personal information held 
by any other party to Li Studio regarding any previous sale agree-
ments entered into by the Client and/or any information in relation to 
the financial position of the Client.
16.5 The Client agrees that Li Studio may release to other parties 
information regarding this contract in order to enforce the terms and 
conditions of this contract.
17. Law of Contract
17.1 This contract shall be governed by the laws of New Zealand and 
the parties irrevocably accept the jurisdiction of the New Zealand 
Courts.
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1. Definitions
1.1 In these Conditions, unless the context requires otherwise:
(a) Client means the person who engages Li Studio to provide design 
services (which may or may not include supplying Print Media).
(b) Conditions means these Terms and Conditions and any special 
Terms and Conditions agreed in writing by Li Studio Ltd.
(c) Delivery Date means the date specified by Li Studio when an 
Order will be completed.
(d) Designs means designs, logos, artwork, websites, marketing 
plans, ideas and other non print media produced by Li Studio 
pursuant to an Order.
(e) Print Media means the print media which Li Studio supplies as 
part of an Order.
(f) Order means a request (either verbal or in writing) by the Client 
for Li Studio to supply Services / Print Media and includes specifica-
tions and project briefs whether prepared by Li Studio or the Client.
(g) Price means the price for the Services and/or Print Media 
including GST.
(h) Services mean the services which Li Studio supplies to the Client 
pursuant to these Conditions.
(i) Li Studio means Li Studio Limited and any other associated, 
related or subsidiary companies which supply Services and/or Print 
Media to the Client.
2. Conditions Applicable
2.1 These Conditions shall apply to all Orders, to the exclusion of all 
other terms and conditions, including any terms and conditions which 
the Client may purport to apply under any purchase order, confirma-
tion of order or similar document
2.2 All Orders shall be deemed to be an offer by the Client to engage 
Li Studio pursuant to these Conditions.
2.3 Acceptance of delivery of Print Media or the commencement of 
work by Li Studio pursuant to an Order shall be deemed conclusive 
evidence of the Client’s acceptance of these Conditions.
2.4 Any variation to these conditions (including any special Terms 
and Conditions agreed between the parties) shall be inapplicable 
unless agreed in writing by Li Studio.
3. Orders
3.1 The Client shall use its best endeavours to ensure that any 
Orders are sufficiently detailed and specific to allow Li Studio to 
complete such Orders to the satisfaction of the Client.
3.2 Each Order shall constitute a separate contract between Li Studio 
and the Client.
4. Project Work
4.1 Where Li Studio is supplying Services on an ongoing project basis 
for the Client, the Client shall appoint a representative (“Client 
Representative”) to act as the principal point of contact between the 
parties who shall be responsible for ensuring adequate and timely 
instructions or assistance is provided to Li Studio.
4.2 Li Studio may produce proofs at various stages of the project and 
it shall be the Client Representative’s responsibility to carefully check 
and sign such proofs before Li Studio is obliged to move to the next 
stage of the project. Any failure by the Client Representative to sign a 
proof shall not affect the Price payable and Li Studio shall not be 
liable for an errors in an Order where the Order corresponds
with a proof signed by the Client.
4.3 Any variations to the Order shall not be valid unless set out in 
writing by the Client Representative.
4.4 Additional charges may be levied for any variations to the original 
Order on a time and materials basis at the rate of $80 per hour.
5. Intellectual Property
5.1 Copyright in any Designs will pass to the Client on payment of 
the Price.
5.2 The Client shall ensure that any material provided to Li Studio for 
inclusion into a website or Print Media does not infringe any 3rd party 
intellectual property right, is not offensive or in breach of any law or 
statute.
6. Price as per price list or estimate
6.1 The Price shall be calculated in accordance with Li Studio’s 
published price list current at the date of performance of the Services 
or delivery of the Print Media. The Price is exclusive of GST, which 
shall be due at the rate ruling on the date of the GST invoice. 
Delivery may be charged in addition to the Price.
6.2 From time to time Li Studio may provide an estimate for the 
work to be carried out. Where an estimate is provided it shall be 
regarded as an estimate only based upon the number of hours Li 
Studio anticipates the job will take based on theinstructions given by 

the Client. Li Studio reserves the right to charge the Client a sum in 
excess of the estimate where the job takes longer than estimated. 
Charges in respect of printed colour lasers, presentations and other 
forms of proofing shall be in addition to any estimate provided.
7. Payment
7.1 Unless otherwise advertised by Li Studio, payment of the Price 
and GST shall be due on delivery unless the Client has completed 
and had accepted a credit application form.
7.2 Li Studio may require payment of a deposit or staged payments 
each month or at significant milestones during the project. Li Studio 
is under no obligation to commence or continue with work until such 
deposits or staged payments are paid. A request by Li Studio for a 
staged payment does not necessarily mean that work up to that 
stage will have been completed at the time of the request. All 
deposits are non refundable. Payment of a 50% deposit will be 
required from all new clients before project commencement.
7.3 Payment may be made by cash, cheque or direct credit.
7.4 Time for payment shall be of the essence.
7.5 Unless an invoice contains a manifest error, all invoices are 
deemed accepted by the Client 5 days after delivery to the Client.
7.6 The Client may not withhold payment of any invoice or other 
amount due to Li Studio by reason of any right of set off or counter-
claim which the Client may have, or allege to have, or for any reason 
whatever.
8. Insolvency
8.1 Where:
(a) the Client fails to make payment of the Price; or
(b) commits any other breach of these Conditions;
(c) any distress or execution shall be levied upon any of the Client’s 
Print Media;
(d) the Client offers to make any arrangement with its creditors;
(e) any bankruptcy petition is presented against the Client;
(f) the Client is unable to pay its debts as they fall due;
(g) if being a Limited Company any resolution or petition to wind up 
the Client (other than for the purposes of amalgamation or recon-
struction without insolvency) shall be passed or presented;
(h) a receiver, administrator, administrative receiver, or manager shall 
be appointed over the whole or any part of the Client’s business or 
assets;
(i) the Client shall suffer any analogous proceedings under foreign 
law; then all sums outstanding in respect of all Orders shall become 
payable immediately.
8.2 In addition, Li Studio may, in its absolute discretion, and without 
prejudice to any other rights it may have:
(a) Suspend all future supply of Print Media and Services to the Client 
(including without limitation, website hosting); and/or
(b) Terminate all Orders without liability on its part; and/or
(c) Charge interest at the rate of 2.5% per month on all sums 
outstanding;
(d) Exercise any of its rights pursuant to clause 9.
9. Retention of Title and Personal Property Securities Act 
1999
(PPSA)
9.1 Print Media shall be at the Client’s risk from delivery.
9.2 Despite delivery having been made, property in the Print Media 
or copyright or other intellectual property right in the Designs shall 
not pass from Li Studio until:
(a) The Client has paid the Price plus GST in full; and
(b) No other sums whatever shall be due from the Client to Li Studio.
9.3 Where a security interest is created pursuant to the PPSA the 
Client agrees that the security interest in the Print Media extends to 
the Proceeds (as defined in s16 PPSA) and acknowledges that the 
security interest will continue until Li Studio gives the Client a final 
release.
9.4 Li Studio may at its sole discretion and in such manner as it 
determines allocate payments made by the Client to outstanding 
amounts due in relation to any Print Media supplied by it.
9.5 Until property passes, the Client agrees that it:
(a) will keep the Print Media insured to their full insurable value 
against loss or damage in Li Studio’s name as unpaid vendor;
(b) hold the Print Media as bailee for, and in a fiduciary relationship 
with, Li Studio;
(c) will keep the Print Media separate and readily identifiable while 
the Print Media are in its possession or control and not move them 
outside New Zealand;
(d) will not do or omit to do, or allow to be done, anything which 

could adversely affect the Print Media or the security interest.
9.6 If the Client defaults under these Terms or under any other 
payment obligation to Li Studio :
(a) Each security interest created in favour of Li Studio will become 
immediately enforceable.
(b) Li Studio may, at any time, by notice to the Client declare all or 
any part of the moneys owing to it to be due and payable immedi-
ately, upon demand or at a later date as it may specify.
(c) Li Studio may:
(i) Enter the Client’s premises where the Print Media are stored to 
take possession of and either sell or retain the Print Media;
(ii) Pay any expenses incurred in the exercise of any such powers out 
of the revenue from, or proceeds of realisation of, the Print Media.
(iii) Appoint a receiver in respect of any Print Media (without the 
Client’s consent) and any receiver is authorised to do anything 
referred to in these Conditions and otherwise to exercise all rights 
and powers conferred on a receiver by law.
9.7 Li Studio will not be liable for any damage caused to the Client or 
the Client’s premises in exercising its rights under this clause.
9.8 The Client shall pay all of Li Studio’s costs, losses and other 
liabilities (including legal expenses on a solicitor-Client basis) incurred 
by it in connection with the exercise, or attempted exercise, of any 
right arising under this clause or the PPSA, or the recovery of any 
sums owing to Li Studio.
9.9 Nothing expressed in the other provisions of this clause limits or 
otherwise adversely affects Li Studio’s rights under the PPSA.
9.10 The Client waives its rights under sections 114(1)(a); 116; 
120(2); 121; 125; 129; 131; 132; 133 and 134 of the PPSA and to 
receive a copy of the Verification Statement or a Financing Change 
Statement relating to the Security Interest.
9.11 The Client must give written notice to Li Studio immediately in 
writing upon any change of name or any change in management or 
control. In the event of any change in management or control the 
Client agrees to make further credit support available upon being 
requested to do so.
9.12 If requested by Li Studio, the Client must promptly do all things 
(including signing any document) and provide all information 
necessary to enable Li Studio to perfect and maintain the perfection 
of any and each security interest granted to Li Studio by the Client 
(including by registration of a Financing Statement).
10. Time for performance
10.1 Whilst Li Studio will use its reasonable endeavours to ensure 
completion of any Order by the Delivery Date and achievement of 
agreed milestones by the dates agreed, having regard to the 
availability of personnel, supplies, facilities and commitments to other 
clients, any dates quoted for the commencement or completion of an 
Order are estimates only and time shall not be of the essence.
10.2 Delivery of Print Media shall be made to the Client’s address on 
the Delivery Date. Print Media may be delivered in advance of the 
Delivery Date upon the giving of reasonable notice to the Client. The 
Client shall make all arrangements to take delivery of the Print Media 
whenever it is tendered for delivery.
10.3 The Li Studio shall not be liable to the Client for late delivery or 
short delivery of the Print Media.
10.4 Li Studio may sub contract any part of the supply of Print Media 
/ Services.
11. Acceptance and rejection
11.1 The Client shall be deemed with acceptance of the Print Media 
48 hours after delivery to the Client or the Designs 7 days after 
delivery to the Client.
11.2 After acceptance, the Client shall not be entitled to reject any 
Print Media or Designs which are not in accordance with the Order.
11.3 Where the Client rejects any Print Media or Designs, then the 
Client shall have no further rights whatever in respect of the supply 
to the Client of such Print Media / Designs or a failure by Li Studio to 
supply Print Media / Designs which confirm with the Order.
11.4 When the Client accepts, or has been deemed to have accepted 
any Print Media, then Li Studio shall have no liability whatever to the 
Client in respect of those Print Media.
12. Archiving
12.1 Providing all sums owing to Li Studio have been paid, Li Studio 
will digitally archive all Print Media and Designs (“Archived File”) on 
behalf of the Client free of charge.
12.2 If the Client wishes to retrieve an Archived File, Li Studio may 
charge a nominal fee (to be quoted at the time of request) to cover 
the cost of retrieving the Archived File.

12.3 Whilst all care is taken to archive Print Media and Designs, Li 
Studio accepts no responsibility for any loss or damage to an 
Archived File (howsoever caused), nor any consequential loss 
occasioned by the Client arising from such loss or damage.
13. Warranties and Liability
13.1 Li Studio warrants that:
(a) Print Media supplied will, at the time of delivery, correspond to the 
proof signed by the Client and will be fit for the purpose specified in 
the Order;
(b) Services supplied will be performed by competent persons and 
will be carried out with reasonable care and skill;
(c) Websites supplied will function in accordance with the Order save 
that no warranty is given that the functions will perform in the same 
manner on the Client’s equipment.
13.2 The conditions, warranties and guarantees set out in the Sale of 
Goods Act 1908, Consumer Guarantees Act 1993 or implied by 
common law are excluded from these Terms to the fullest extent 
permitted by law.
13.3 Li Studio shall be under no liability whatever to the Client for 
any indirect loss and/or expense (including loss of profit) suffered by 
the Client arising out of a breach by Li Studio of these Conditions.
13.4 In the event of any breach of these Conditions by Li Studio, the 
remedies of the Client shall be limited to damages and under no 
circumstances shall exceed the Price.
13.5 The Client shall indemnify Li Studio for all loss or damage arising 
by reason of the negligence of the Client, its employees or contrac-
tors, or any breach by the Client of these Conditions.
13.6 Li Studio accepts no responsibility or liability for defects in any 
website supplied where such defects arise from changes made to the 
website by the Client after delivery.
14. Force majeure
14.1 Neither party shall be liable for any default due to any act of 
God or civil disturbance, malicious damage, strike, lock-out, industrial 
action, fire, flood, drought, extreme weather conditions, power 
shortage, compliance with any law or governmental order, rule, 
regulation, direction or any other circumstance beyond the reason-
able control of either party;
14.2 Each party shall give notice forthwith to the other upon 
becoming aware of a force majeure event, the notice to specify 
details of the circumstances giving rise to the force majeure event.
15. Notices
15.1 Any notice under, or in connection with these Conditions, should 
be in writing and should be served by first class post or by hand on a 
party, sent by recorded delivery to the trading address of the party, 
or at or to such other address that may be subsequently notified by 
one party to the other.
16. Privacy
16.1 Li Studio may request and collect personal information about 
the Client before agreeing to supply Print Media and/or Services in 
order to carry out such credit checks or references as it thinks 
appropriate. The failure to provide information requested by Li Studio 
may result in an Order being declined or a contract subsequently 
being terminated by Li Studio.
16.2 The Client has rights of access to personal information so 
collected, subject to the provisions of the Privacy Act 1993.
16.3 The Client agrees that its personal information may be used by 
Li Studio to advise the Client of Li Studio’s services.
16.4 The Client authorises the disclosure of personal information held 
by any other party to Li Studio regarding any previous sale agree-
ments entered into by the Client and/or any information in relation to 
the financial position of the Client.
16.5 The Client agrees that Li Studio may release to other parties 
information regarding this contract in order to enforce the terms and 
conditions of this contract.
17. Law of Contract
17.1 This contract shall be governed by the laws of New Zealand and 
the parties irrevocably accept the jurisdiction of the New Zealand 
Courts.
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